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SCLG’s 9th Global Supply Chain and Logistics 
Summit is scheduled to be delivered on 16th 
November 2016. Like each year, 60 plus speakers, 
advisors, panelists will join the summit to share 
their expertise and experience for making supply 
chain more reliable and efficient. The theme of 
summit is centered on how automation of 
documents and activities are likely to impact 
future supply chain. It is my pleasure to welcome 
you all to this summit in Dubai. 
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CARREFOUR SET TO 
OPEN TEN NEW STORES 
IN THE UAE

Majid Al Futtaim, the 
leading  shopping 

mall, retail and leisure 
pioneer across the 
Middle East and North 
Africa, today announced that 
Carrefour will open ten new 
stores in the UAE in 2017, 
setting it on target to reach 
140 hypermarkets and 
210 supermarkets in the 
countries in which Majid Al 
Futtaim operates by 2018.

Carrefour, franchised by 
Majid Al Futtaim in 38 markets 
across the Middle East, Africa 
and Central Asia, will open 
two hypermarkets and eight 
supermarkets across the 
emirates next year as it looks 
to meet the growing demand 
for convenience shopping.

“This week marks 21 years 
since Majid Al Futtaim intro-
duced the Carrefour hyper-
market concept to the UAE 
and the wider region as part

of its vision to create great moments for 
everyone, every day. Since then, the brand has become 
synonymous with providing customers with 
unbeatable value and choice. We are proud to 
continue that tradition through the current in-store 
promotions to celebrate our anniversary. During our ten 
day anniversary promotion in 2015, we served more 
than three million customers, a figure we are target-
ing to increase 15% this year,” said  Miguel Povedano,
Executive Regional Director for Carrefour UAE.

“In the last two decades we have witnessed a number 
of retail trends emerge, including increasing demand 
for smaller supermarket-style stores in recent years. 
We will continue to grow the hypermarket brand in 
the UAE with the addition of two more hypermar-
kets and address the growing trend for smaller 
convenient stores through the introduction of eight 
new supermarkets. We also look forward to extend-
ing our home delivery service, which we are cur-
rently testing in selected areas in Dubai,” he added.

Carrefour’s ten-day anniversary celebrations are

Retail
Retail News
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MCDONALD’S UAE 
AWARDED AS AN 
AON BEST EMPLOYER 
UAE 2016
McDonald’s UAE awarded 
as an Aon Best Employer 
UAE 2016

The global initiative, 
which has been run-

ning annually in the Mid-
dle East since 2009, is a 
prominent study designed 
to empower organizations 
to improve talent acquisi-
tion and retention, help 
drive high performance 
and reward employers that 
create outstanding envi-
ronments for their staff. 

currently running across 
all hypermarkets and 
supermarkets in the UAE. 
Promotions include Majid Al 
Futtaim’s leisure and enter-
tainment attractions such 
as Ski Dubai, Magic Plan-
et and VOX Cinemas, and 
City Centre Clinic vouchers 
for all food purchases over 
AED2. MyCLUB members 
will also receive great dis-
counts daily on two differ-
ent product categories in 
loyalty points as well as 
three amazing daily deals.

Speaking at the award 
ceremony yesterday, Walid 
Fakih, General Manager 
at McDonald’s UAE said, 
“Aon’s Best Employers 
Middle East 2016 award has 
become an international 
benchmark and holds a lot 
of gravitas. The accolade is 
a testament, not only to the 
commitment of our man-
agement and HR teams, but 
also a reminder of the out-
standing nature of our staff.

Fakih continued, “As a 
local business that has 
always invested heavily 
in training, nurturing and 
retaining highly engaged 
and happy team members, 
we are thrilled to receive this 
recognition. We would like 
to take the opportunity to 

• 90% of employees are 
proud to be part of the 
McDonald’s UAE organi-

thank each and every 
one of the employees at 
McDonald’s UAE for con-
tributing to such a collabora-
tive working environment.”

The Aon Best Employers 
Middle East study focuses 
on four key areas to dis-
tinguish outstanding em-
ployers; high employee 
engagement, a compel-
ling employer brand, ef-
fective leadership, and a 
high performance culture.

Significantly exceeding the 
Middle East average across 
every metric, the highlights 
of the McDonald’s report 
included:

Retail News
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zation (compared to a 
79% Middle East average)

• 90% of McDonald’s UAE 
employees recognise it as a 
socially and environmental-
ly responsible organization 
with an excellent reputation 
among its community (91%).

• 86% of staff feels high-
ly motivated to achieve 
more than is expected, 
versus the Middle East 
average of just 58%.

•   85% are inspired to do their 
best work consistently (re-
gional average is only 61%).

• 84% of employees feel 
confident in the leader-
ship’s future vision (com-
pared to 60% average) 
and are excited for the 
future (62% average).

Elias Dib, Partner and En-
gagement Solution Leader 
at Aon Hewitt Middle East, 
said, “McDonald’s UAE 
displayed great results 
in this year’s Aon Best 
Employers Middle East 
study. It is very clear that 
the organization is invest-
ing in the training and de-
velopment of its employees. 
Additionally, the Middle 
Management team is play-

The slowdown in the UAE 
retail industry in the last 

two years is likely to contin-
ue in the short term, accord-
ing to industry experts at the 
Middle East Retail Forum.

“In the short term, there 
are challenges ... growth is

ing an important role in 
supporting, coaching and 
helping grow the junior 
team. I’d like to congrat-
ulate McDonald’s UAE 
for implementing best 
people practices and driving 
a high performance culture.”

Since the launch of the first 
McDonald’s in the UAE, 
the company has been 
committed to delivering 
exceptional opportuni-
ties for employees and the 
wider community spanning 
training, employee engage-
ment and corporate social 
responsibility initiatives.

slowing down because of 
[lower] oil prices and gen-
eral economic conditions 
... a slowdown in high val-
ue tourism [and] political 
uncertainty [in the region] 
… so things are still grow-
ing, but at a slower rate 
than before,” said Shamail 
Siddiqi, principal at retail 
consultancy AT Kearney.

Luxury retailers especial-
ly have taken a hit from 
falling oil prices and the 
drop in tourism from Rus-
sia and China this year.

“Russian and Chinese tour-
ists were previously coming 
in and buying luxury goods. 
That tourism has slowed 
down. A lot of it is because 
of dynamics in their own 
countries and that impact-
ed luxury sales,” he said.
Nick Peel, chief execu-
tive of UAE retailer Mar-
ka, said changing con-
sumer demographics is a 
challenge for retailers in 
the region. “Uncertainty 
still surrounds the eco-
nomic climate,” he added.

The UAE’s retail market 
expanded by six per cent 
in 2015, lower than 2014’s 
growth rate of eight per 
cent, Siddiqi said, with-

SLOWDOWN IN UAE 
RETAIL MARKET TO 
CONTINUE
Luxury retailers 
especially have taken a 
hit
Source: Gulf News

Retail News
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Based on 2015 sales figures of US$1.888 billion Dubai 
Duty Free (DDF) is now ranked as the No.1 single air-

port retail operation in the world, according to The Moodie 
Report, a leading travel retail online and print publication.

The announcement places Dubai Duty Free 
ahead of Seoul Incheon International Airport and 
back to when it last held the No. 1 slot in 2013.

Commenting on the report, Dubai Duty Free’s Execu-
tive Vice Chairman, Colm McLoughlin said, “For the 
past several years, Dubai Duty Free has been list-
ed amongst the top two or three single airport retail-
ers in the world in terms of sales and it is great that we 
have reached the top placing in the world once again”.

“A lot of people have worked hard to ensure our success 
and I sincerely thank our Chairman, H.H. Sheikh Ahmed bin 

out giving actual figures.

However, he pointed out 
the UAE’s retail market is 
still attractive compared to 
other markets in the world.
“In general, our view in the 
UAE is optimistic, especial-
ly as we go into 2020 …. the 
infrastructure development 
is still happening … the re-
tailers that are here are ex-
panding and retailers who 
are not here are still coming 
in … as we move forward, 
it’s going to be what kind 
of decisions retailers will 
make, even around their 
fundamental business mod-
el. Technology is changing 
a lot of things in terms of 
how to connect with con-
sumers. These decisions 
will drive how success-
ful they will be,” Peel said.

DUBAI DUTY FREE RETURNS TO 
NO. 1 POSITION

DUBAI DUTY FREE RETURNS TO NO. 1 
POSITION
The stunning Gold & Precious Stones take centre stage in 
the new Concourse D.

Retail News
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Saeed Al Maktoum for his 
unwavering support as well 
as our customers,partners, 
suppliers and our staff who 
do a fantastic job. I look 
forward to an even more 
successful year in 2016.”

2015 was a busy year for 
the retail operation which 
recorded close to 27 mil-
lion sales transactions, an 
average of 74,000 per day, 
across both Dubai Interna-
tional and at Al Maktoum 
International. Over 78 mil-
lion pieces of merchandise 
was sold in the 12 months.

Category wise, Perfumes 
continued to be the highest 
selling category with annu-
al sales topping Dhs1.137 
billion (US$311.58 million) 
which represents 16.50% 
of total annual sales. Liquor 
and Cigarettes followed, 
with sales of Dhs1.069 
billion (US$293 million) 
and Dhs589.67 million 
(US$161.55 million) re-
spectively. Confectionery 
came in 4th place with sales 
amounting to Dhs556.14 
million (US$152.37 mil-
lion) followed by Gold 
with Dhs549.32 mil-
lion (US$150.50 million). 
Dubai Duty Free expansion

plans continue in line with 
the development at Dubai 
International Airport, where 
the retail operation will reach 
33,000 square metres with 
the opening of Concourse 
D next month. The new 
concourse is a modern, 
state-of-the-art airside facil-
ity that will serve up to 100 
international airlines and 
18 million passengers an-
nually and will be reached 
via an elevated rail system. 
Concourse D takes Dubai 
Duty Free to an all new 
level, with it’s hugely cus-
tomer friendly retail space 
centrally located in a bright 
atrium area. Concourse D 
will have a strong Fashion 
offer with a total of 1,000 
square metres divided into 
two zones, Perfumes and 
Cosmetics is positioned 
as the “lead –in” catego-
ry while Gold & Precious 
Stones is situated ‘centre 
stage’ as a major category.

Meanwhile at Al Maktoum 
International, the operation 
of 2,500 square metres will 
grow in line with the mas-
sive development plans 
of Dubai South, which 
ultimately cover some 
80,000 square metres.

Azadea Group won 6 
awards through its 

prominent brands at the 
6th edition of the RetailME 
awards. These accom-
plishments cement the 
group’s position as a re-
gional major provider of 
internationally established 
and developed concepts 
varying from fashion & ac-
cessories, to food & bever-
ages, multimedia, sporting 
goods, home furnishings 
and beauty & cosmetics.
The RetailME Awards re-
wards excellence across 
a range of retail catego-
ries and felicitates top per-
forming retailers. The re-
nowned “Zara” brand was 
announced the winner of 
the Most Admired Retailer 
of the Year award in the 
Fast Fashion category. The 
leading multimedia store 
“Virgin” won the Most Ad-
mired Retailer of the Year 
award in Leisure and Most 
Admired Online Retailer of 
the year. “Eataly” won the 
Most Admired Rising Star

AZADEA GROUP 
WINS BIG AT THE 
2016 MIDDLE EAST 
RETAIL FORUM

Retail News
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of the Year award in addi-
tion to the Most Admired 
Retailer of the Year award 
in the Fine Dining catego-
ry. Last but not least, the 
world famous “PAUL” won 
the Most Admired Retailer 
of the Year award in the 
Casual Dining category. Agility, a leading global logistics and infrastruc-

ture provider, has opened a distribution park 
near Ghana’s main port, the first of a network of lo-
gistics parks it intends to build across Africa, bring-
ing world-class warehousing and logistics capabilities.

AGILITY OPENS WORLD-CLASS LOGISTICS 
PARK IN GHANA

LOGISTICS

Logistics News



16 October 2016

Tenants at the 45-acre 
Ghana Agility Distribution 
Park in the Tema Port Free 
Trade Zone Enclave in-
clude multinationals enter-
ing the West African market 
and small and medium-size 
Ghanaian companies using 
the park to expand their op-
erations in light manufactur-
ing and export and import.

Agility is developing dis-
tribution parks in Cote 
D’Ivoire, Tanzania, Ni-
geria, Mozambique and 
Angola. It has additional 
sites available in Senegal, 
Mauritius and Cameroon.

“One of the biggest con-
straints to companies start-
ing to do business in Africa 
is the lack of quality logistics 
and infrastructure,” said Ge-
offrey White, CEO of Agility 
Africa. “This is inhibiting the 
growth of trade, imports, ex-
ports and manufacturing.”

The Agility parks provide 
24-hour security, reliable 
power and connectivity, 
and international-standard 
warehousing and logistics 
services. In addition, Agility 
develops “Build-to-Suit” op-
tions for customers to meet 
their specific requirements.

“Agility is a world leader in 
developing logistics parks 
around the globe. We are 
committed to using this in-
depth experience to estab-
lish a network of quality fa-
cilities in Africa,” White said. 
“By developing and leasing 
much-needed warehous-
ing, the Agility Distribution 
Parks help companies op-
erate in Africa with the re-
liable, modern and secure 
infrastructure they need to 
grow their business, allow-
ing them to access new 
markets without committing 
large amounts of capital.”

To meet demand, Agil-
ity is building seven more 
warehouses at the Ghana 
park in a second phase of 
development. It is also fi-
nalizing proposals for sev-
eral large Build-to-Suit fa-
cilities at the Ghana park, 
each tailored to specific 
customer requirements 
with sizes ranging from 
5,000 sqm to 25,000 sqm.

Agility Distribution Parks 
meet international environ-
mental standards and use 
eco-friendly construction 
materials. Agility used en-
ergy efficient roof and side 
insulated panels; wind-
driven roof fans; skylights

Logistics News
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for natural lighting; LED 
and energy-saving bulbs; 
and solar-powered street 
lights. The site will recy-
cle paper, plastic, metal, 
and carton waste. It pro-
vides eco-friendly waste 
management services and 
carbon footprint reporting.

The 2016 Agility Emerg-
ing Markets Logistics In-
dex ranked Ghana as one 
of the most promising 
markets in Africa. Africa’s 
growing middle class and 
consumer spending were 
identified as the most sig-
nificant drivers for Africa’s 
growth in the Index, an an-
nual ranking of the world’s 
most attractive emerg-
ing markets countries.

To provide training in man-
agement and logistics-relat-
ed skills, Agility has devel-
oped leadership programs 
for Africa that are available 
to local employees and uni-
versity graduates. Trainees 
will have the opportunity 
to gain experience work-
ing with Agility in Ghana 
and around the world.

“Agility is investing in the 
future of Africa by funding 
and developing projects 

that build long-term sustain-
able businesses. The Gha-
na distribution park is just 
the first step,” White said. 
“We are proud to be sup-
porting Ghana’s economic 
growth, and the economic 
growth of Africa as a whole.”

BAAR, Switzerland – 
September 26, 2016 – 

Agility, a leading global lo-
gistics provider, has signed 
an agreement with Maersk 
Line, the world’s largest con-
tainer ship operator, to cut 
CO2 emissions by 15% per 

fuel efficient ships, optimiz-
ing shipping networks and 
routes, and taking other 
alternative steps to reduce 
CO2 emissions such as in-
vestigating how to integrate 
CO2 emission indicators 
into the regular business 

container transported on 
Agility shipments by 2020. 

The agreement is part 
of Maersk’s Carbon Pact 
Challenge, an initiative 
under which the ocean 
carrier and its custom-
ers work together to drive 
down harmful emissions 
and reduce the environ-
mental impact of shipping.

As part of their agreement, 
Agility and Maersk will look 
for ways to cut emissions 
by shipping cargo on more

AGILITY, MAERSK 
JOIN TO SLASH CO2 
EMISSIONS

Agility joins Maersk Line 
Carbon Pact initiative to 
cut CO2 by 15%

Logistics News
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information flow and pro-
curement of ocean shipping.

“Responsible companies 
are looking for innovative, 
commercially viable ways 
to reduce the impact of 
their business on the en-
vironment,” said Cas Pou-
deroyen, Agility Senior Vice 
President for Global Ocean 
Freight. “In Maersk, we have 
one of the most creative 
and committed partners in 
the shipping industry. Our 
Carbon Pact partnership 
with them will benefit Agility 
customers and the planet.”

The International Maritime 
Organization says ocean 
shipping accounts for 10% 
of global CO2 emissions 
for transportation. Road 
traffic (73%) and air trans-
portation (12%) are the 
leading sources of CO2.

Agility and Maersk are 
both members of the Clean 
Cargo Working Group, an 
international coalition of 
logistics providers, ocean 
carriers and retailers com-
mitted to improving the en-
vironmental performance of 
marine container transport.

Agility works closely with 

its customers to measure 
and improve the environ-
mental performance of 
their supply chain activi-
ties. It also is committed to 
reducing its own environ-
mental impact. Details of 
those efforts are available 
in Agility’s 2016 Corporate 
Social Responsibility Re-
port, “Deepening Impact.”

Surge in import and export trade volumes and upward 
trend of local manufacturing will encourage growth

The logistics market is expected to grow to $27 billion 
(Dh99 billion) in 2015 due to a surge in import and ex-
port trade volumes and upward trend of local manufac-
turing, according to a perspective by Frost & Sullivan.
In 2013, the market was valued at $23.4 billion, which in-
cludes revenues from logistics services for domestic man-
ufacturing, import-export trading, services and agricultural 
sector. The logistics market accounted for six per cent of 
the country’s gross domestic product (GDP) value in 2013.

The perspective is authored by Srinath Manda, Programme 
Manager — Transportation & Logistics Practice, Middle 
East, North Africa and South Asia at Frost & Sullivan.

“The transport and logistics sector in the UAE en-
joys a number of unique strengths, including its lo-
cation, world class infrastructure, and a progressive 
non-bureaucratic Government that has played an ac-
tive role in developing the sector,” Manda stated.

UAE LOGISTICS MARKET TO BE WORTH 
$27B IN 2015
Source: Gulf News

Logistics News
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The UAE’s logistic sector 
is made up of four key ar-
eas; transportation serv-
ices, warehousing serv-
ices, freighting forwarding 
services and value added 
logistics services (VALS).

“Freight forwarding rep-
resents the largest share 
with about 62.0 per cent; 
transportation is the sec-
ond largest contributor with 
about 18.0 per cent of to-
tal logistics revenues ow-
ing to significant distribu-
tion activity. The final two 
contributors to logistics 
revenue are warehousing 
at about 16.0 per cent and 
VALS, such as packag-
ing and labelling, at about 
4.0 per cent,” Manda said.

Growth trajectory
The UAE pouring billions 
across its logistic sector 
with investments made in 
economic free zones, air-
ports, and ports. Dubai is 
developing Dubai World 
Central, which is already 
home to future super hub 
airport Al Maktoum Interna-
tional and connects with DP 
World’s flagship port Jebel 
Ali. While Abu Dhabi is de-
veloping the Midfield Termi-
nal Complex at Abu Dhabi 

International Airport and 
continues to invest in its new 
flagship industrial zone and 
port, Kizad and Khalifa Port.

“The sector is on a growth 
trajectory and is witness-
ing the mega trends that 
would help establish it as 
a prominent logistics hub. 
The GCC benefits from 
two unique opportunities; 
strong growth of volume in 
the trade lane between Eu-
rope and Asia and steady 
growth and development 
of manufacturing activities 
driven by predominantly 
Saudi Arabia,” Manda said.

“Capitalising on the avail-
ability of world-class port 
infrastructure and devel-
oping the GCC-wide rail 
and surface transport ca-
pability are essential fac-
tors for future economic 
development of the GCC 
countries,” he added.

The Centre Point Lo-
gistics (CPL), Dubai’s 

leading provider of logis-
tics, warehousing and stor-
age facilities, is geared up 
to commence operations 
of the new state of the art 
warehouse at Dubai Logis-
tics Corridor in Dubai South.

Since the groundbreaking 
of new 242,726.2ft² ware-
house in December 2015, 
a series of new storage and 
warehousing business en-
quiries pushed the compa-
ny to complete its construc-
tion before the targeted 
time. 90 per cent construc-
tion work has been com-
pleted. Remaining work 
will be done by the end of 
current year. The new facil-
ity has consolidated CPL 
foothold in regional market.

With current total invest-
ments of over AED 100 
million in warehouse and 
distribution space of over 
3 million square-feet in 
UAE and Oman, CPL’s 
turnover is expected

CENTER POINT
LOGISTIC INVESTS 
AED100 MILLION 
IN UAE LOGISTICS 
SERVICE SECTOR
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to increase to around AED 50 million per year.

Establishing the warehouse at the Logis-
tics Corridor in Dubai South enables CPL 
to leverage proximity to Expo 2020 site, 
Dubai’s Jebel Ali Port, the Al Maktoum In-
ternational Airport, the world’s largest air-
port in the making, which gives the com-
pany an edge in terms of time saved and 
significant reduction in operational costs.

Oliver Pesov, the deputy general manager 
of CPL, said: “The company has always 
been part of Dubai’s growth story and its 
futuristic vision, which is lead by the ruler 
of Dubai. Today Dubai enjoys its position as 
the most favorite place in the Middle East 
and a significant player in international trad-
ing and supply chain. CPL’s substantial in-
vestment into its new facility has strength-
ened company’s operational efficiency and 
increased its market share. The strategic 
move comes at an opportune time when 
there is a growing need for solid logistics in-
frastructure to support the rapidly growing 
global logistics sector. Dubai South’s Lo-
gistics Corridor presents the ideal platform 
to facilitate CPL’s regional growth strategy.”

The latest facility will offer a range of integrat-
ed logistics support services; from warehous-
ing, transportation, technical and skilled la-
bor to equipment, and value added services.

Dubai’s sea-air transport allows transit time 
of only 15 to 17 days from origin to a des-
tination airport, and savings on cost of as 
much as 50% compared to pure airfreight. 

The ‘Dubai Strategic Plan’ indicates city’s 
growth is a result of government’s strat-
egy in developing sectors that have been 
the key contributors to economic growth, 
including transport and logistics. This po-
sition on the globe has cemented Dubai 
and the UAE’s place as a leading sea-
air multimodal transport hub in the world.

Logistics News
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• H.E. Buamim: Paraguay’s strong ag-
riculture industry presents opportuni-
ties to cooperate with GCC countries 
that see food security as a major priority
• H.E. Barchini: Paraguay’s exports to 
the UAE average $40 million annually
• H.E. Thedy de Safa: The Dominican 
Republic’s exports can add to the impor-
tance of Dubai as an international trade hub

Paraguay and the Dominican 
Republic see tremendous opportu-
nity to strengthen bilateral ties with 
Dubai and the UAE, especially in key 
sectors such as food, logistics and tourism.

According to His Excellency Angel 
Barchini, Ambassador of Paraguay in 
Qatar and non-resident Ambassador to 
the UAE and GCC countries, Paraguay 
exports $40 million (AED 147 million) 
worth of products on average every year 
to the UAE, while Her Excellency Clara 
Martinez Thedy de Safa, Ambassador 
of Dominican Republic to the UAE, said 
that trade between the two nations grew 
by 33 per cent over the past decade.

Their comments come in the lead-up 
to the Global Business Forum on Latin

America (GBF) 2016, which is set 
to be held November 9-10 in Dubai. 
Organised under the patronage of His 
Highness Sheikh Mohammed bin 
Rashid Al Maktoum, Vice President and 
Prime Minister of the UAE and Ruler of 
Dubai, the Forum seeks to explore new 
investment and business opportunities 
between Latin America and the Middle East.

More than 500 prominent stakeholders 
are expected to take part in the Forum, 
including heads of state, policymakers, 
CEOs, business leaders, investors, industry 
professionals, in addition to heads 
of private banks, sovereign wealth 
funds, and private equity firms.

“In these volatile economic times, investors 
look for countries and regions that provide 
stability, proven growth and investment-
friendly policies. Latin America checks 
all the above boxes and continues to 
constitute an attractive destination for 
capital,” said His Excellency Hamad 
Buamim, President and CEO, Dubai 
Chamber of Commerce and Industry.

H.E. Buamim added: “Paraguay is one 
of the world’s top producers of crops, 

Logistics News



24 October 2016



25October 2016

livestock, and other food products. This 
creates much room for cooperation 
with the GCC stakeholders set to attend 
the Global Business Forum on Latin 
America, seeing as food security is 
a major priority for Gulf countries.”

He added that foreign investors in the 
Dominican Republic are treated in the 
same way as local investors, and FDI is 
protected by a number of laws designed 
to provide a healthy and attractive invest-
ment environment. He said that there were 
incentives for investors in a number of key 
sectors, such as tax breaks of up to 100%.

“This Global Forum on Latin America is cru-
cial to strengthening trade and investment 
ties between the UAE and Latin America. 
It is a great platform to explore and 
announce the business opportuni-
ties in both regions,” said H.E. Barchini. 
“Paraguay looks to Dubai as a key logistic 
and commercial hub in the Middle East. 
We admire the development that the UAE 
and Dubai have achieved in a very peri-
od of time; it is part of our foreign policy 
to promote our bilateral ties in all fields.”

H.E. continued: “This is essential in the 
lead-up to Expo 2020 in Dubai, where 
we’re hoping for a large turn-out from 
Latin America as major economic actors 
of both regions converge in the emirate.”

H.E. Barchini added that Paraguay is one 
of the global leaders when it comes to 
food exports. The country is the fourth-
largest soybean producer in the world, 

the sixth-largest beef exporter, and the 
only tropical country that exports wheat. 
In addition, Paraguay has the third-larg-
est barge fleet in the world, and boasts 
abundant renewable energy, produced 
by two hydroelectric dams. Paraguay is 
a net energy exporter, consuming just 
13% of the energy it produces every year.

Paraguay’s economy presents many op-
portunities for foreign companies to invest 
in food production, infrastructure, logis-
tics, real estate, and water. It has an at-
tractive investment infrastructure, includ-
ing allowing investors to acquire assets in 
the country without limitations. Paraguay 
also has a very open market, a stable cur-
rency, a legal framework that encourages 
foreign investment, and the lowest tax bur-
den in the region. The country has seen 
sustained economic growth for the past 
10 years, as well as tax exemptions of im-
ported capital good for productive projects.

H.E. Clara Martinez Thedy de Safa, Am-
bassador of the Dominican Republic to 
the United Arab Emirates said: “Dubai has 
established itself as a true international 
trade hub, and serves as a strong platform 
to access growing markets in the GCC, the 
wider Middle East, Africa and Asia. Our 
manufactured goods and raw materials 
can add to the importance of Dubai as an 
international trade hub. For the Dominican 
Republic, the Business Forum is an ex-
cellent opportunity to bring together busi-
nesses from both sides to boost bilateral 
trade and investment relations in sectors 
such as tourism, services, construction, 
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free zones, logistics and many others.”

H.E. continued: “According to the Dubai 
Chamber of Commerce, trade between 
UAE and the Dominican Republic was 
around $11 million in 2015. Through trade 
has grown around 33 per cent over the 
past ten years, this is still very small, and 
there is plenty of opportunities for growth.”

The main exports from Dominican Re-
public are electrical machinery and 
manufactured goods, such as tex-
tiles, clothing and metal products. The 
main imports from UAE are chemi-
cal products. H.E. said that the main 
sectors that could attract UAE inves-
tors are tourism, construction, serv-
ices, manufacturing and agriculture.

The Dominican Republic’s main trad-
ing partners are the US, Mexico, 
EU, Canada and Haiti. UAE inves-
tors could potentially tap into these 
markets, taking advantage of various 
trade agreements. Additionally, Do-
minican products cater to an internal 
market of more than 10 million people.
the Business Forum is an ex-
cellent opportunity to bring to-
gether businesses from both 

Aramex, a leading global provider of com-
prehensive logistics and transportation 

solutions, has recently announced its partner-
ship with NewBridge Pharmaceuticals. As part 
of this collaboration, Aramex is now providing 
a range of logistics services for NewBridge in 
the Middle East, Africa, Canada and the UK. 

Based in Dubai, UAE, NewBridge pharma-
ceuticals is a regional specialty company 
providing a one-stop-solution to pharma-
ceuticals, biological, genomics and other 
innovative healthcare companies. The focus 
is on in-licensing and commercializing FDA 
and EMA/European approved innovative 
therapeutics and diagnostics that address 
unmet medical needs of diseases with high 
prevalence within the emerging markets 
of the Middle East & Africa region. 

Through the partnership, Aramex is manag-
ing the logistics of patient samples across 
any clinics and hospitals from the Middle 
East to the U.S. for advanced clinical testing. 
Aramex is also providing temperature con-
trolled storage and transportation of medica-
tion for NewBridge from various distribution 
hubs in the UK and Canada to healthcare 
facilities within the Middle East and Africa. 

Furthermore, Aramex is providing New-
Bridge with customs clearance, secondary 
packaging, labeling, vaulting and guarded 
transport services as part of the partnership. 

ARAMEX ANNOUNCES STRATEGIC 
LOGISTICS PARTNERSHIP WITH 
NEWBRIDGE PHARMACEUTICALS  
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Commenting on the agree-
ment, Hussein Hachem, 
CEO of Aramex, said: “We 
are excited to have part-
nered with NewBridge Phar-
maceuticals. This collabo-
ration is a testimony to our 
healthcare solutions which 
not only enable our health-
care customers to grow 
globally, but also provide 
access to quality health-
care service to to citizens 
across our region. By work-
ing closely with NewBridge 
we are able to further pen-
etrate the healthcare mar-
ket, take advantage of 
the increased demand for

logistics services in the 
pharmaceutical industry 
and better support people 
who require medicine and 
other pharmaceutical needs 
to be delivered to them ef-
fectively and efficiently. Not 
only are we proud to be a 
part of improving peoples’ 
health in the region, but this 
partnership with NewBridge 
also attests to the quality 
and reliability of the logistics 
services that we provide.” 

Further commenting on the 
agreement, Joe Henein , 
CEO of NewBridge Phar-
maceuticals, said: “This 

partnership with Aramex 
gives us significant oppor-
tunities to expand our busi-
ness proposition and take 
advantage of the increasing 
demand for our solutions 
across the Middle East and 
Africa. We are dedicated 
to addressing the medical 
needs of our customers and 
this partnership allows us to 
reach more businesses and 
patients who rely on our full 
range of pharmaceutical 
services. Aramex also has a 
well-recognised brand, sta-
ble business and a leader-
ship position in the region, 
making them an ideal part-
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ner for us to extend our reach 
in the market. The credibility 
and quality of their services 
makes them the best-suited 
business partner for the serv-
ices we provide. We remain 
committed to servicing the 
Middle East and Africa and 
this partnership will allow us 
to serve more businesses and 
consumers who need critical 
medical attention in the region.”

As the global healthcare mar-
ket continues to develop, regu-
lation and compliance for the 
transportation and storage of 
medicine is becoming more 
stringent. This collaboration 
between Aramex and New-
Bridge is consequently filling 
a gap in the market by ensur-
ing medicines, human speci-
mens and other pharmaceuti-
cal goods are being securely, 
safely and efficiently trans-
ported throughout the region 
in line with local regulations. 

In addition to having facil-
ity hubs based in the UK and 
Canada, Aramex plans to 
set up a third facility hub in 
the U.S. soon, and will con-
tinue to handle the storage, 
transport and delivery of 
NewBridge’s medicine and 
other pharmaceutical goods.

• ‘Delivering Healthcare to Africa’ DHL’s An-
nual Regional Life Sciences & Healthcare Confer-
ence focused on life sciences & healthcare sup-
ply chains to support African growth in the sector
• Africa highlighted as market with 
a positive growth trend in healthcare

Over 125 healthcare professionals and logistics experts 
came together last week to discuss ‘Delivering Health-
care to Africa’ at DHL’s 6th annual Regional Life Sciences 
& Healthcare conference in Pretoria, South Africa.

According to Deloitte, the Sub-Saharan region as a whole 
is on a positive growth trend although growth rates vary 
considerably from as low as 1.52% in South Africa to as 
high as 9.94% in Ethiopia. Growth in healthcare spend 
across Africa is forecasted at around 3 percent until 2020, 
with the top 15 countries with the exception of Gabon cur-
rently spending over US$ 1 billion per annum on health.

Africa has positive growth potential in the healthcare sec-
tor, but continuous investment in capabilities, quality and 
innovation are needed to operate successfully across the 
continent, noted Thomas Ellmann, Vice President EMEA, 
DHL Life Sciences & Healthcare in his opening speech.

Africa is considered the final frontier in delivery of 
healthcare services and there are a number of serv-
ice delivery challenges to be overcome. According to

DHL REGIONAL CONFERENCE HIGHLIGHTS 
SECTOR GROWTH OPPORTUNITIES IN 
AFRICA’S LIFE SCIENCES & HEALTHCARE 
SECTOR
Over 125 healthcare professionals and logistics 
experts came together last week to discuss 
‘Delivering Healthcare to Africa’ at DHL’s 6th 
annual Regional Life Sciences & Healthcare 
conference in Pretoria, South Africa
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Ellmann, companies in the 
sector have quality and proc-
ess standards high on their 
list of requirements, in addi-
tion to visibility and control 
throughout the supply chain, 
from the point of manufacture 
to the end customer. Tempera-
ture control, Good Distribution 
Practice, trade compliance 
and regulations, and innova-
tion are all key to success 
when it comes to the supply 
chain. “We wanted to address 
the requirements of the life 
sciences and health care in-
dustry at the conference with 
leading companies and ex-
perts in the sector, and discuss 
how the industry can adopt the 
best supply chain strategies to 
capitalize on Africa’s growth 
potential,” says Ellmann.

Hennie Heymans, CEO of DHL 
Express Sub Saharan Africa 
(SSA) adds, “We have been in 
Africa for 38 years and have 
established ourselves as the 
market leaders. Africa is home 
to one of the fastest growing 
middle classes and access to 
healthcare products and serv-
ices is critical. DHL Express 
is perfectly positioned to sup-
port healthcare supply chains 
in Africa – a market where we 
continue to see enormous po-
tential and opportunity. Over 

the past two years we have equipped 16 countries in 
SSA to handle dangerous goods, enabling the move-
ment of temperature-controlled consignments through-
out our network. An additional seven countries are 
planned for DG-certification in 2017. We have also set 
up Express Logistics Centers and capabilities in 21 
countries across SSA providing the ideal locations for 
short-term stock holding and the distribution of medical 
device and diagnostics equipment, electronics and spare 
parts, with further investment envisioned in this area.”

As the leading logistics provider for the life scienc-
es and healthcare industry, DHL serves custom-
ers globally and provides industry-leading capa-
bilities, including time-definite international (TDI) 
express network covering 220 countries and territo-
ries, life sciences-qualified DHL Medical Express serv-
ices in over 70 countries that enable global access to 
healthcare through continuous investments in skills, 
scale and solutions that adapt to ever-changing needs.

SOUQ.COM LAUNCHES E-COMMERCE 
FULFILMENT SERVICES FOR LOCA AND 
INTERNATIONAL SELLERS VIA “FULFILLED 
BY SOUQ”

•	 “Fulfilled	by	SOUQ”	(FBS)	program	to	boost	
local and cross-border e-commerce
•	 Consumers	assured	100%	genuine	and	high	
quality products with speedy delivery
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SOUQ.com, the Middle East’s largest 
online retail and marketplace platform 

takes the lead in pioneering e-commerce 
initiatives in the region with the launch of 
‘’Fulfilled by SOUQ’’ (FBS) program. Built 
on the foundation of an advanced fulfillment 
network, the program offers unparalleled 
benefits to sellers and consumers on the 
platform. Keeping in line with SOUQ.com’s 
vision to innovate and offer the best serv-
ices in the region, FBS initiative empowers 
sellers to save time, boost their sales and 
grow their business without having to worry 
about logistics, whereas consumers can 
enjoy a superior shopping experience with 
high quality guaranteed products with fast 
and prioritized delivery at their doorsteps.

Fulfilled by SOUQ (FBS) extends the serv-
ices currently provided by the e-commerce 
platform to all sellers by enabling them 
to effectively fulfil their delivery orders to 
millions of customers in the MENA region. 
Further, FBS frees online sellers from the 
time and money required to store, pick, pack, 
ship, and provide customer service for the 
products they sell online. For consumers, 
a systematic and rigorous quality control 
process from pick-up to shipment ensures 
that 100% genuine and high quality product 
from trusted sellers are packed with secure 
packaging. Additionally, consumers benefit 
from faster pick-up on returns and enjoy 
excellent customer service for the orders.

Cross-border e-commerce is one of the 
fastest growing segment of global trade 
today and is helping SMEs reach global mar-
kets. Cross-border e-commerce has gone 

from zero two decades ago, to an estimat-
ed US$ 1.92 trillion globally by the end of 
2016. By providing end-to-end fulfilment 
and logistics support, FBS can support both 
global giants and SMEs from all over the 
world who want to enter the MENA market.

Wisam Daoud, COO, SOUQ.com 
comments, “Our primary objective is to 
deliver the highest quality products as 
quickly and efficiently as possible to our 
customers. “FBS” enables third-party sell-
ers to take advantage of the vast network 
and infrastructure we’ve been perfecting 
for years. Buyers get access to a wider 
selection of products they can trust to ar-
rive quickly and in great quality; Sellers 
get to build their online business without 
needing to worry about the operations re-
quired to deliver exceptional service. This 
initiative is a testament to our constant 
endeavour of utilizing technology and our 
operational expertise to further develop 
and grow e-commerce in the region”

“We’re committed to the development of 
e-commerce and by providing impeccable 
end-to-end fulfilment solutions, FBS fur-
ther opens the cross border e-commerce 
channel for international players and 
SMEs looking to enter the region.”

The cost effective and simple process 
of FBS features the selected products 
with a distinct badge on the App and 
a special filter in search to differen-
tiate products on offer and ensure 
a higher level of visibility and sales.
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SOUQ.COM INVESTS IN 
INSTASHOP GROCERY 
DELIVERY APP

Grocery delivery in as fast 
as 30 minutes*

SOUQ.com, the larg-
est online marketplace 

platform in the region today 
announced its investment in 
InstaShop, a hyperlocal online 
grocery ordering app. Through 
this investment SOUQ.com 
has taken a significant stake 
in the company as a strategic 
investor with a view to further 
expand its offering in the fast 
growing FMCG and Grocery 
categories, leveraging on its 
current user base. The invest-
ment comes at a time when 
grocery shopping online is 
experiencing a significant glo-
bal uptake – investment bank-
ing firm Morgan Stanley, esti-
mate an increase in grocery 
shoppers buying online from 
21% in 2015 to 34% in 2016.

Capitalizing on the growing 
need for convenient grocery 
shopping options, InstaShop 
has been made available 
through both Android and iOS, 
allowing customers to have 
groceries delivered to their 
doorstep in as fast as 30 min-
utes. Users of the app simply 
choose their products, select 

their delivery location and pay either via credit 
card or choose the cash on delivery option. 

Ronaldo Mouchawar, CEO & Co-Founder, SOUQ.
com, commented: “Millennials are leading the online 
grocery shopping revolution across many parts of the 
world, as they increasingly opt for the stress-free and 
time saving convenience of online shopping. InstaShop 
has a strong concept and platform in its own right, but 
by utilising our leading logistics app, it is looking to 
further grow its presence in Dubai and the other 
emirates. We will also be empowering the business with 
access to SOUQ.com’s customer base and technology.”

The investment in InstaShop comes shortly after 
SOUQ.com recently announced investments in 
Wing.ae and helpbit.com. These new partnerships 
form part of its drive to support SMEs in the re-
gion as well as to create an integrated network to 
provide a world-class online shopping, delivery 
and after sale service experience for customers.

Mouchawar continued; “We’re committed to the 
development of e-commerce in this region which 
includes constantly adding new offerings to make 

E-Commerce News



33October 2016

PICKING TECHNOLOGY MADE 
IN GERMANY
Ehrhardt + Partner Solutions Dubai relies 
on the Lydia® VoiceSuite

Technically innovative and future-orient-
ed: Ehrhardt + Partner Solutions Dubai 
(EPS) is expanding its solution portfolio 
with the Lydia® VoiceSuite, a voice-guid-
ed system that optimizes all intralogistics 
processes. Lydia® guides the employees 
through the warehouse and controls the 
picking process. The solution also allows 
digitizing and linking processes. EPS 

online shopping as enjoyable and seam-
less as possible. SOUQ.com has a lot 
of responsibility as a local brand to de-
liver on its promises, not just to us-
ers but also to the larger ecosystem 
of entrepreneurship and technology.”

Asif Keshodia, CFO, SOUQ.com com-
mented “InstaShop and our other recent 
investments will open new growth oppor-
tunities for us in the region and will help 
us to take SOUQ.com to the next level by 
consistently growing fast and expanding 
our SOUQ.com franchise in the region.”

John Tsioris, Founder and CEO, In-
staShop commented, “The partnership 
announced today is a major milestone 
for Instashop. Our team is very excited to 
join forces with SOUQ.com and leverage

its tools and customer base to accelerate 
our already strong growth in the UAE and 
to speed up our expansion in the MENA re-
gion. Besides domestic growth and interna-
tional expansion, the funding will be invest-
ed in technological innovation and process 
optimization to ensure that our users en-
joy a continuously enhanced experience.”

The fast growing InstaShop platform wants 
to grant their customers with the gift of 
time, as it allows them to spend time on 
more productive and rewarding activi-
ties. The 5-minute online grocery shop-
ping task vs. traditional way of shopping 
is becoming increasingly popular as mil-
lennials are extremely busy and prefer the 
convenience of ordering their groceries on-
line, as they can perform this errand from 
the comfort of their home or on the go.

AUTOMATION
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Dubai can offer its custom-
ers one of the most modern 
voice solutions for logistics.

Digital connection and proc-
ess digitization have become 
decisive factors in logistics. 
Customers require modular 
solutions that can be flexibly 
adapted to changing condi-
tions. Only companies offering 
high-quality solutions can prove 
themselves on the market. This 
makes logistics a decisive meas-
ure in an efficient supply chain.

With Lydia®, EPS Dubai offers 
its customers voice technology 
that can be modularly and flexi-
bly adapted to individual industry 
and process requirements. The 
solution makes intralogistics 
processes more efficient and 
accelerates them significantly. 
The economic aspects are also 
convincing: Customers already 
using Lydia® report a reduction 
in order processing times of up 
to 30 % compared to common 
picking technologies and pro-
cedures. The error rates are 
minimized, which significantly 
increases the quality and 
security in the warehouse.

Dual product strategy 

The Lydia® Voice Suite is avail-
able in the variants ‘Business’ 

and ‘Enterprise’. The ‘Business’ variant can be used 
on all Android devices such as smartphones or smart-
watches. The ‘Enterprise’ variant is a combination 
of Voxter® with a headset or Lydia® VoiceWear®. 

The users profit from both combinations: As they are 
hands free, errors are avoided and the system assumes 
a control function during picking, which reduces errors. 
The users can fully concentrate on their core tasks. In ad-
dition, the Lydia® Voice Suite can be operated intuitively 
and is very ergonomic. Another advantage, compared 
with other voice solutions on the market, is that the soft-
ware is speaker independent and can be used immedi-
ately without prior training. Lydia® can also be used in 
almost every language. Companies using the patented
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Lydia® VoiceWear® vest also 
profit from maximum mobility 
freedom of movement as the 
voice components are integrat-
ed into the ergonomic vest. This 
increases both the process ef-
ficiency and the picking quality.

Lydia Voice & Vision

With the Lydia® Voice Suite, 
EPS Dubai is also expanding 
its product range in the voice 
and vision domain. For pick-
ing, the voice technology can 
be combined with data glass-
es or smartwatches to create 
an augmented reality environ-
ment. The additional display 
of product images guarantees 
reliable picking processes.

The intelligent control center: 
Lydia® PickManager

The product range of the 
Lydia® Voice Suite also in-
cludes the Lydia® PickMan-
ager. Connected to an ERP 
or Warehouse Management 
System, it controls and co-
ordinates the voice clients in 
the warehouse. This modular 
software system allows flex-
ibly activating further logistics 
functions for transport control, 
packing and document printing.
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topsystem, a subsidiary of the 
Ehrhardt + Partner Group (EPG) 
and manufacturer of the Lydia® 
Voice Suite, knows the inter-
national market and focuses 
on the customers’ needs when 
developing new products. The 
German company has locations 
in the USA, the UK and Russia.

The global flooring consultants carried 
out a profileograph survey to check 

compliance with the DM2 specification 
in the proposed VNA racking installation 
area.  This amounted to approximately 
3000 linear metres in 35 aisles at 85 lin-
ear metres each.  The rest of the floor, 
around 78,000m2 was also checked for 
compliance with the FM2 classification.

“We’re really pleased to be involved in an-
other project for Amazon” Duane Scarfe, 
Operations and Quality Manage for Face 
Consultants said. “As well as checking the 
floor surface regularity, we also carried 
out 50 Accelerated Abrasion resistance 
tests to the surface of the concrete slabs.”

The main contractor for the project was 
WinVic construction, but Face Con-
sultants were working for the special-
ist concrete flooring contractor, Stan-
ford Industrial Concrete Flooring Ltd.

The project took a total of 31 days to com-
plete, spread over three months with a Face 
Survey team deployed to complete the works.

“We visited the site intermittently over the 
three-month period to make sure that the 
slabs were compliant” said Duane Scar-
fe.  “I’m really proud of the team for yet 
again delivering a project of this magni-
tude for such a high profile end user as 
Amazon. The project was a great success.”

FACE CONSULTANTS HAVE DELIVERED 
ANOTHER STELLAR PROJECT FOR 
ONLINE CONSUMER GIANTS, AMAZON.

The £100 million project in Ellistown, Coalville 
is one of the largest distribution centres in the 
UK at 1.3 million sqft. It is the US firms 10th 
Distribution  Centre in the UK; increasing their 
workforce to a total of 14,500.
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Dubai, United Arab Emir-
ates, 25 October 2016 

– (ME NewsWire): BravoSo-
lution the leading global 
strategic procurement pro-
vider and sister company 
to local strategic procure-
ment provider Tejari, hosted

its fourth annual custom-
er conference, BravoCon-
nect 2016, on last week in 
Surrey Hills, England. The 
event saw over 150 pro-
curement executive gather 
over the two days offered 
networking opportunities, 
practitioner-led workshops 
and keynote speeches from 
many of the top procure-
ment and sourcing profes-
sionals across the globe.

Based on attendee feed-
back from previous years 
BravoSolution enhanced 

the format this year to in-
clude more time to interact 
with each other and collab-
orate to address the bigger 
issues impacting procure-
ment. BravoConnect’s mis-
sion is to offer actionable 
insight and practical advice 
around leveraging procure-
ment technology, sparking 
supply chain innovation, 
mitigating risk and unlock-
ing procurement value. The 
conference hosted vari-
ous clients from across the 
globe and saw great partici-
pation from Middle Eastern 

MORE THAN 150 
PROCUREMENT 
EXECUTIVES AND 
PRACTITIONERS 
UNLOCK THE POWER 
OF PROC UREMENT 
AT BRAVOCONNECT

Technology News



38 October 2016

Cape Town, South Africa 31st October - 4th November 2016

Organised By:

Register:  www.africa-oilweek.com  |  +27 11 880 7052   |  +31 70 324 6154
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Titanium Sponsor

Official Airline PartnerSupporting Airline Partner

Rhodium Sponsor

Lead Sponsor

•	 Over 30 Government/State Presentations 
•	 130+ Speakers, 100+ Exhibitors 
•	 1,000+ Senior Executives 
•	 Africa Exploration Zone/Speakers Corner
•	Workshops, Networking Evenings and Dinners 
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organizations such as Dubai 
Smart Government, Egyp-
tian Real Estate develop-
ment company SODIC and 
Dubai Municipality whose 
Director of Contracts and 
Purchasing Department Ib-
rahim Yaqoub commented 
on the conference saying 
“This is my second time at-
tending the conference and 
I was lucky enough to par-
ticipate this year as a host 
for one of the key panel dis-
cussions. The conference 
is a great initiative and of-
fers delegates like myself 
a wealth of information and 
best practice experiences”. 
Eman Al Jallaf, Director of 
Procurement and Contracts 
at Dubai Health Authority 
added “It’s a great hub to ex-
change the latest and best 
in the world of procurement”.

BravoConnect attendees 
had the opportunity to dis-
cuss what they learned in 
small roundtable groups, 
which enabled an open 
exchange of information 
among industry peers. They 
also had access to on-site 
support from BravoSolution 
and Tejari’s consulting team, 
BravoAdvantage breakout 
sessions with customer-led 
discussions and use cases 
and early access to propri-
etary thought leadership 
and analyst reports. Dan

Quinn, VP at Tejari com-
mented “Another fantastic 
BravoConnect conference, 
I was delighted to see such 
strong attendance from 
many of the Tejari & Bra-
voSolution MENA custom-
ers and senior team. The 
customer case studies and 
presentations on the future 
of the profession and the 
increasing digitalization of 
business were fascinating 
- I am already looking for-
ward to BravoConnect 2017”

The conference hosted sev-
eral dynamic and industry-
recognized speakers, includ-
ing Futurist and author Mike 
Walsh, founder and Head of 
Strategy at Azul Partners, 
Jason Busch, and Manag-
ing Director of Spend Mat-
ters Europe, Peter Smith.

deliver a fleet management 
solution to a leading global 
humanitarian organisation.

The partnership sees them 
deploying the system across 
four (4) countries throughout 
the Middle East and North Af-
rica as a pilot project. The hu-
manitarian organisation was 
having difficulty on oversite 
and control of their vehicles. 
They were keen to imple-
ment a global solution which 
would give them the ability 
to require their employees to 
book vehicles online along 
with being able to monitor 
their location in real-time.

The MiX In-Vehicle-Monitor-
ing-System (IVMS) provides 
extensive driver and vehi-
cle management function-
ality through an on-board 
computer and online track-
ing portal. Complement-
ing the IVMS, the online 
booking platform manages 
journey requests and au-
tomates the approval and 
driver allocation workflows.

Brodie von Berg, Head of 
Sales and Marketing at MiX 
Telematics Middle East & 
Australasia says, “It’s great 
that our combined efforts 
and innovative technologies 
have translated, not only in 
a safer driving environment, 
but also into increased ef-
ficiencies of a non-profit 

MiX Telematics, a lead-
ing global provider 

of fleet and mobile asset 
management solutions, 
has partnered with Pool-
Car, an online software-as-
as-service (SaaS) vehicle 
booking system provider, to

MIX TELEMATICS 
PARTNERS WITH 

POOLCAR TO INCREASE 
EFFICIENCIES FOR 

A GLOBAL 
HUMANITARIAN 
ORGANISATION
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organisation; allowing them 
to utilise their funds where 
they are needed the most.”

The fully integrated solution 
allows staff to book a vehi-
cle and nominate if they are 
self-driving, or if a driver is 
required. PoolCar manages 
the entire workflow, from in-
itial request, management 
approvals and driver alloca-
tion using combined email 
and SMS notifications. Each 
journey is tracked in real-
time via the MiX Telemat-
ics online portal; giving 
management extensive 
oversight into their fleet in 
order to maximize efficien-
cies and increase safety.

“We are truly delighted 
to partner with one of the 
world’s leading Telemat-
ics companies“, comment-
ed Kurt Lingohr, Manag-
ing Director of PoolCar. 
“The integration of our 
two leading platforms of-
fers massive potential 
for fleet optimisation and 
back-office efficiencies. “

Powered by ITWORX HUB, 
the Office 365 intranet as 
a Service, du Business 
Hub is intuitive and mod-
ern, personalised and mo-
bile to address the needs 
of employees who are ac-
customed to new integrat-
ed communication. In fact, 
du Business Hub encour-
ages a community feel; it 
is intuitive and melds with 
employee day-to-day busi-
ness and interactions. This 
one-stop-shop integrates 
enterprise corporate serv-
ices to ensure that employ-
ees have a single solution 
for all their requirements. In 
addition, it is mobile and of-
fers a seamless experience 
across various touchpoints.

“For enterprises, this is a 
cost-effective all-in-one 
SaaS offering that brings 
together all the services 
and tools needed to boost 
their operations, competi-
tiveness and productiv-
ity. We are proud to sign 
this MoU with ITWORX; 
the du Business HUB will 
act as a one-stop-shop for 
all corporate applications 
that enterprises can har-
ness to make communicat-
ing and working across an 
organisation an enjoyable 
and engaging experience 
for all employees anytime, 
anywhere and on any de-
vice,” said Hany Fahmy Aly, 

Dubai, United Arab 
Emirates, October 20, 

2016 :(ME NewsWire) Pi-
oneering the new age of 
internal communications, 
du signed a memorandum 
of understanding (MoU) 
with ITWORX to launch du 
Business Hub and bring 
the intranet of tomorrow, 
to UAE enterprises today. 
The MoU was signed by 
Hany Fahmy Aly, Executive 
Vice President Enterprise 
Business, du, and Hefez 
Hamdy, CEO, ITWORX, 
during GITEX Technology 
Week 2016, the premier 
event in the field of infor-
mation and communication 
technology in the region.

DU AND ITWORX 
PIONEER THE 
LAUNCH OF DU 
BUSINESS HUB TO 
FOSTER ENTERPRISE 
COLLABORATION

Representatives from 
du and ITWORX sign an 
MoU to deliver the 
intranet of tomorrow, 
today to improve 
employee engagement 
during GITEX 
Technology Week
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Executive Vice President 
Enterprise Business, du.

Commenting on the part-
nership, Hafez Hamdy, 
ITWORX CEO, said: 
“Businesses thrive on col-
laboration and communica-
tion. Partnering with du is a 
milestone in our strategy to 
bring ITWORX HUB to the 
UAE market. We’re excited 
to power du Business Hub, 
which will enable UAE en-
terprises to foster more pro-
ductivity, collaboration and 
employee engagement.”

Leveraging the power of IT-
WORX HUB, du Business 
Hub is an Office 365 intran-
et as a service; a smart, 
intuitive, and personalised 
experience fostering em-
ployee engagement and 
productivity. du Business 
Hub leverages top-of-the-
line Microsoft technologies 
to provide a one-stop-shop 
for all corporate applications 
boosting teamwork and 
collaboration anytime, any-
where, and on any device.

The Dubai Airport Freezone Authority’s (DAFZA) ex-
tensive array of ‘smart’ projects and innovative ap-

plications are drawing huge attention at the ongoing 
36th GITEX Technology Week at the Dubai World Trade 
Centre, a prestigious event that runs until October 20, 
2016. Key decision makers, government figures, and 
international visitors commended DAFZA’s smart solu-
tions, which cement the Freezone’s leadership as one of 
the world’s most advanced and innovative free zones--
emphasizing its sophisticated and interactive features 
as key catalysts to help boost Dubai’s smart transforma-
tion efforts. The state-of-the-art services and initiatives 
displayed by DAFZA are specifically designed for multi-
national companies and small and medium-sized enter-
prises (SMEs) in order to ensure their optimal functional 
efficiency at lower operational costs, therefore strength-
ening their role in driving national economic growth.

GITEX is an ideal platform for DAFZA to showcase its 
initiatives in support of Dubai’s smart transformation and 
highlight its major role in the provision of advanced solu-
tions and high-level services aligned with 21st century 
requirements. DAFZA’s initiatives are backed by an inte-
grated plan to develop sophisticated and environment-
friendly technological infrastructure; continuously build 
modern facilities; and provide a comprehensive portfo-
lio of smart services in a bid to make the Freezone an 
attractive environment for major global businesses.

DAFZA’s GITEX participation has shed light on its suc-
cessive achievements in enhancing customer experi-
ences. DAFZA has attained higher customer satisfaction 
levels over the past years thanks to its continuous de-
ployment of modern technologies such as smart e-pay-
ment, supplier portal and the ‘SMART Mir’ah’ (‘Mirror’); 
a prevailing culture of innovation; and the implementa-
tion of key projects supporting the growth of companies 
operating within the Freezone. These aim to ensure

DAFZA LAUNCHES INNOVATIVE ‘SMART’ 
SOLUTIONS AT GITEX 2016
Projects	cement	DAFZA’s	status	as	one	of	the	
world’s most advanced and innovative free zones

Technology News



42 October 2016

efficient implementation of 
strategic plans and con-
tinuous improvement of 
corporate performance 
according to the highest 
standards of leadership 
and excellence. Among the 
next-generation projects 
being showcased at GITEX 
include the DAFZA Eye 
application which enables 
customers to file reports 
and complaints that need 
immediate investigation 
and a new state-of-the-
art Business Center which 
features modern and hi-tech 
meeting rooms with individ-
ual touch screens that can 
accommodate smart and 
interactive presentations 
and video conferences.

Additionally, DAFZA un-
veiled a series of its new in-
novative projects including 
a ‘DAFZA Internal Portal’ 
for all internal operations; 
designed to manage ICT 
services applications based 
on the service level agree-
ments and a new easy-to-
use main control panel.

The smart projects are 
based on next-genera-
tion technologies. Some 
of these are attendance 
tracking via smart phones, 
development of new sales 
packages, automated 
renewal of leases and

employment contracts, 
Smart Traffic Management 
systems, a Smart Pass, 
Automatic Number Plate 
Recognition, a central-
ized and smart fire alarm 
systems, and LED street 
lighting, among others.

Buthaina Bin Fahad, Sen-
ior Director of DAFZA’s 
ICT Department, said: “We 
are excited to unveil our 
latest smart solutions at 
GITEX Technology Week 
2016. These new offer-
ings contribute to support-
ing enterprises of all sizes 
in recognition of their role 
in boosting Dubai’s and 
the UAE’s economy. We 
are confident that our new 
and innovative services will 
also help DAFZA-based 
enterprises in their continu-
ing efforts to keep up with 
the rapid developments 
brought forth by the ongo-
ing smart transformation. It 
will support their growth in 
accordance with the gov-
ernment’s efforts to attract 
more Foreign Direct In-
vestments (FDIs) with the 
aim of promoting econom-
ic diversification and ulti-
mately the post-oil phase.”

Bin Fahad added: “DAFZA 
was at the forefront of im-
plementing quality projects 
in the country during the 

first half of this year, result-
ing in the improved deliv-
ery of quality services and 
solutions and furthering 
the Freezone’s status as 
an ideal gateway to prom-
ising markets in the Mid-
dle East, North Africa and 
South Asia. Automation 
and smart transformation 
efforts have yielded tan-
gible results especially in 
facilitating customers’ ac-
cess to services via smart 
applications. Our smart ini-
tiatives have been playing a 
key role in stimulating inno-
vation, upgrading the qual-
ity and excellence of serv-
ices, improving functional 
efficiency, enhancing safety 
and security standards, and 
modernizing the informa-
tion and communications 
technology (ICT) infrastruc-
ture. This proves our com-
mitment to our wise lead-
ership’s directives to make 
Dubai the happiest and 
smartest city in the world.”

DAFZA has made great 
strides in improving its se-
curity network, integrating 
various affiliate networks, 
and completing ISO 27001 
and ISO 20000 audit check-
lists. Recently, DAFZA 
achieved a highest score on 
the Happiness Meter index, 
demonstrating its commit-
ment to ensuring customer
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satisfaction and happiness 
by providing excellent serv-
ices to meet the expecta-
tions of international and 
multinational corporations.

Dubai, September 27, 2016 – Dubai-
based airline Emirates Group, is the 

most popular employer for fresh univer-
sity graduates in the UAE, followed by 
international consumer goods company 
Unilever, according to the latest research 
by online recruitment firm GulfTalent.

The findings are based on GulfTalent’s 
survey of over 300 recent graduates 
and final-year students at UAE’s pres-
tigious American University of Sharjah 
(AUS), which hosts a mix of both expatri-
ate and local students from all Emirates.

According to the survey results, construction 
and finance are the most popular sectors 
for graduates, followed by consumer goods.

The survey found a sharp divide in pref-
erences by nationality. Among expatriate 
graduates an overwhelming 91% majority 
favour working for multinationals. By 
contrast, 63% of Emirati graduates opt 
for government-owned organisations.

Local UAE private sector firms appear to 
be the least desired option for both na-
tionals and expatriates, the survey found.

ADNOC, Mubadala and Etisalat were 
voted the most popular employers 
among UAE national graduates.

1.Emirates Group
2.Unilever
3.Chalhoub Group
4.General Electric
5.Nestlé
6.ADNOC
7.Petrofac
8.PwC
9.Procter & Gamble
10.Etihad

11.Schlumberger 
12.AECOM
13.Emaar
14.Leo Burnett
15.MBC Group
16.Deloitte
17.IBM
18.Atkins
19.L’Oreal
20.Bee’ah

Top 20 Most Popular Employers for 
Graduates in UAE

EMIRATES GROUP AND UNILEVER 
TOP THE LIST OF MOST POPULAR 
GRADUATE EMPLOYERS IN THE 
UAE
Representatives from du and ITWORX 
sign an MoU to deliver the intranet of 
tomorrow, today to improve employee 
engagement during GITEX Technology 
Week

Source: GulfTalent Survey

•	Interesting	work,	training	and	brand	
reputation key attraction factors for 
graduates
•	Starting	salary	expectations	of	
expatriate graduates AED 9,000 per 
month, compared with AED 27,000 for 
Emirati graduates from the same 
university
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Top 10 Most Popular Employers for Emirati Graduates

1.ADNOC
2.Mubadala
3.Etisalat
4.Dubai Electricity and Water Authority 
(DEWA)
5.Abu Dhabi Investment Authority 
(ADIA)

6.Telecommunications Regulatory Authority 
(TRA)
7.Emaar
8.Emirates Nuclear Energy Corporation 
(ENEC)
9.United Nations
10.Masdar

Key Attraction Factors
GulfTalent’s survey asked graduates about the factors that drove them to 
choose their preferred employer. The top three factors mentioned were the op-
portunity to do interesting and challenging work, the quality of the train-
ing and development programme, and the company’s brand and reputation. 

Interestingly, salary and benefits only ranked 4th in the key attraction factors.
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Assaf Al-Quraishi
Vice President HR, MENA 

Unilever

Wassim Eid
Chief Human Resources 

Officer
Chalhoub Group

Younis Abdul Aziz Al Nimr
Chief Human Resources 

Officer
Etisalat UAE

However, the survey did find a significant gap in the expectations of graduates 
for their starting salary – with salary expectations of Emirati graduate averag-
ing AED 27,000 per month, compared with AED 9,000 for expatriate graduates.

Overseas experience is also highly valued by graduates. One in two graduates ex-
pressed interest in gaining experience working outside the UAE and were drawn to 
the employers that offered this opportunity. According to the survey, the most popu-
lar country overall for graduates in the UAE to live and work in is the USA, fol-
lowed by the UK and Canada – among both local and expatriate graduates.

Employment Success

33% of Emirati graduates surveyed reported already having a job offer prior to gradua-
tion, compared with 18% of expats.

When asked what they thought were the key factors for employers selecting graduates, 
the most important factor cited was work experience. Expatriate graduates, in particular, 
reported finding it very challenging to land an entry-level job without already holding 1-2 
years of experience.

In relative terms, Emirati graduates considered command of English language to contrib-
ute far more to their chances of finding employment, compared with expatriates who did 
not consider it a big factor for employers.

When asked about their ideal next steps after graduation, 67% of respondents said they 
wished to start a job, followed by 27% who wanted to continue further study, 2% who 
planned to join their family business and 4% who aim to start up on their own.
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Employer Reactions

Commenting on GulfTalent’s survey findings, several of the country’s leading employers 
pointed to similar factors as key to their success. Unilever’s Vice President of Human 
Resources for the MENA region, Assaf Al-Quraishi, attributed his company’s popularity 
to having a “fulfilling, inclusive and dynamic work environment” which young graduates 
find supportive of their development and progress.

Wassim Eid, Chief Human Resources Officer of the Chalhoub Group, which also ranked 
in the top-10, cited his firm’s extensive investment in nurturing young talent, includ-
ing development of retail academies, university partnerships and active interaction with 
graduates through job fairs.

Explaining Etisalat’s popularity among Emirati graduates, Younis Abdul Aziz Al Nimr, 
Etisalat UAE’s Chief Human Resources Officer, attributed the company’s success in 
attracting young nationals to offering them “a platform for developing their talent and 
building their future careers” including training them with the latest technology, tools and 
processes that help them grow into future leaders.

None of the employers cited salary and benefits as their key differentiator in attracting 
top graduate talent, consistent with the findings of the survey.
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Survey Methodology

GulfTalent’s study was based on a survey of 303 recent graduates and final-year stu-
dents from American University of Sharjah (AUS). The survey was conducted during 
June 2016. For ranking employers, each survey participant was asked to name their top 
3 choices, without being presented with a pre-compiled list of choices. Employers were 
ranked based on the number of votes they received. The full survey report, including fur-
ther breakdown of rankings by study subject and gender, is available for download free 
of charge from www.gulftalent.com.
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Feature
THE EXCITING WORLD OF WEB DRIVEN 
LOGISTICS

Dr. Rajiv Aserkar
Professor, Logistics & Supply Chain Management
SP Jain School of Global Management
Singapore

Logistics is traditionally a brick and mortar busi-
ness related to transport vehicles, warehouses, 
material handling equipment and intensive in-
volvement of manpower. Logistics service pro-
viders have taken their own sweet time to adopt 
new technology in terms of integrating their 
operations with Enterprise Resource Planning 
(ERP) and Best-of-Breed software. This has 
provided secure and transparent environment 
for information sharing across the enterprise. 

There is however a quiet technological revolu-
tion taking place in logistics domain; and that 
is development of online solutions for many of 
the logistics related problems which eases the 
burden of professionals working in this field. 
These Logistics Start-Ups are offering variety 
of solutions, to pressing problems of transporta-
tion, storage, and local deliveries, which lead to 
significant reduction in cost and time and pro-
vide boost to productivity and efficiency in op-
erations. Unlike the traditional logistics service 
providers, these start-ups are lean and do not 
need very large investment in fixed assets. The 
back bone of these companies are talented, 
enthusiastic and knowledgeable professionals, 
who have a deep understanding of problems of 
movement of cargo and who are offering simple, 

cost effective solutions to these prob-
lems. The range of solutions these on-
line logistics solution providers range 
from Shipping, Fleet Management, 
Trucking, Container Movements, Third 
Party Logistics Operations, Ware-
housing and Last Mile Deliveries. Due 
to their virtual online existence, their 
physical location is immaterial to solu-
tion seekers. The clients of these com-
panies can approach these solution 
providers from the comfort of their of-
fices from any part of the world and get 
the solutions to their problems at the 
fraction of the cost they are present-
ly incurring. In addition, the solutions 
provided by these start-ups help re-
duce the operational cost for the client.

Some of the interesting start-ups in 
the Shipping domain are Shyp, Flex-
port, and Shipwise who specialize in 
offering cost effective and convenient 
solutions for shipping your products 
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globally. In case you are looking for com-
petitive freight rates to ship your prod-
ucts to overseas markets, online help is 
available in the form of companies like 
Frieghtos, Freight Filter, Xeneta, iCon-
tainer, Veritread etc. These companies 
help you to compare the services and the 
freight rates, manage your contracts and 
help negotiate and book the shipments 
with shipping companies and logistics 
service providers. There are also online 
solutions provided by Staxxon & Hol-
land Container Innovations for economic 
movement of empty containers, where five 
shipping containers can be moved in the 
space required for one container. Crowd-
shipping solutions are also gaining popu-
larity in user community, which connect 
shippers with individuals who are travel-
ling and are willing to carry cargo for them 
for a small price. Some popular names 
in this space are PiggyBee, Friendship-
per, and UberCARGO, who offer local as 
well as global services. In the USA, local 
deliveries, last mile deliveries and same 
day deliveries being a major concern for 
e-commerce and omni channel compa-
nies, there is a range of online solutions 

provided by  Boxc, Postmates, Doordash 
and Zipments. These services are pres-
ently available only in the USA, but have a 
potential for being rolled out globally if the 
demand exists. A number of start-up com-
panies are also providing storage solutions, 
where they connect owners of available 
storage space with the shippers who need 
the same in particular location. They also 
help to aggregate the cargo from various 
shippers and store them in a shared facil-
ity, thereby reducing the space rental cost. 
Many of these solutions are App based, 
which can be accessed by mobile devices.    

This is just the beginning of internet based 
innovation in logistics and supply chain 
domain. A number of these start-ups 
have lived up to their promise and have 
earned profits for their investors. Angel in-
vestors are eyeing this space with inter-
est and have already poured more than 
500 million US dollars in these ventures 
in the last ten years. With increased inter-
net penetration and increasing pressure 
for cost reduction, the business commu-
nity all over the world is certain to ride 
along on  this new age tide of innovation.  
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Aviation

Dubai Airports will partner 
with Huawei to design 

and build the world’s first 
Tier III certified Modular Data 
Centre Complex (MDCC) at 
Dubai International (DXB), 
it was announced today.

The design and construct 
contract was signed during 
GITEX Technology Week, 
one of the biggest annual 
ICT trade shows. The project 
will serve the world’s busi-
est international airport.

On average, almost 230,000 
passengers pass through 
DXB per day and growing 
towards 325,000 per day by 
2023, making zero downtime 
and high reliability a vital re-
quirement for Dubai Airports.

The DXB data centre will 
be the first of two planned 
modular facilities that Huawei 
will build for Dubai Airports. 
Together, they will operate 
as a pair of mirrored Tier III 
data centres interconnected 
through a dedicated fibre

optic link that will pro-
vide high-level resilience 
and availability to sup-
port the critical opera-
tions of Dubai Airports.

They will provide a stable 
and reliable environment 
for Dubai Airports to host 
its private cloud. The MD-
CC’s will be the world’s first 
modular data centres that 
will be certified by the Up-
time Institute to Tier III for 
design and construction.

“Technology is key to en-
hancing our ability to grow, 
innovate and ultimately en-
hance the customer experi-
ence,” said Abdel Rahman 
Alhosani, Vice President, 
Business Technology In-
frastructure & Operations, 
Dubai Airports.  At the 
same time we will improve 
system reliability across 
both airports and cut op-
erational costs,” he added.

Alaa ElShimy, Managing 
Director & Vice President, 
Huawei Enterprise Middle 
East said, “Ensuring that 
mission-critical IT is con-
stantly operational is key in 
the aviation sector – and 
even more so for the op-
erator of the world’s busiest 
international airport. Hua-
wei is working closely with 
Dubai Airports to design 

and build one of the most 
advanced and unique 
Tier III certified data cen-
tres in the world that will 
ensure highest levels of 
availability, maintainabil-
ity, resiliency and seam-
less business continuity. 

We are committed to 
work alongside Dubai’s 
philosophy to create the 
‘happiest city on earth’ 
through driving innova-
tion and creating smarter 
services for its citizens 
and visitors from the mo-
ment they arrive to Dubai.”

The first facility will be 
constructed at Dubai In-
ternational during 2017. 
The timelines for the 
other data centre have 
yet to be confirmed.

DUBAI AIRPORTS AND 
HUAWEI TO BUILD 
WORLD’S FIRST TIER 3 
DESIGNED MODULAR 
DATA CENTRE
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Abu Dhabi Airports Com-
pany has signed a Mem-

orandum of Understanding 
(MOU) today with the Sey-
chelles Ministry of Foreign 
Affairs and Transport to dis-
cuss further how Abu Dhabi 
Airports will develop the 
country’s international air-
port on the island of Mahe. 

Signed by H.E. Ali Majed Al 
Mansoori, Chairman of Abu 
Dhabi Airports, and H.E. Joel 
Morgan, Seychelles Minis-
ter for Foreign Affairs and 
Transport, the MOU further 
strengthens the ties between 
the Governments of Abu 
Dhabi and the Seychelles.

H.E Ali Majed Al Mansoori, 
commented: “Abu Dhabi Air-
ports is delighted to be able 
to work closely with the Gov-
ernment of the Seychelles on 
the redevelopment of their 
international airport. As the 
Seychelles grows in popular-
ity as a holiday destination for 
UAE tourists and visitors from 
around the world, the need to 
keep up with the demands

and expectations of the travel 
market has never been more 
important. Our aim is to help to 
deliver an updated passenger 
terminal operating to the high-
est international standards.

This MOU enhances our 
growing international reputa-
tion as a world-class airport 
operator, driving us further to-
wards our vision of becoming 
the world’s leading airports 
group. We look forward to the 
benefits that this agreement 
will bring to both countries.”

H.E. Joel Morgan, Minis-
ter for Foreign Affairs and 
Transport commented: “It is 
a pleasure for me this day 
to sign this Memorandum of 
Understanding between the 
Seychelles Ministry of For-
eign Affairs and Transport 
and the Abu Dhabi Airports 
Company confirming an in-
terest by both parties to en-
ter into talks discussing the 
future and way forward of our 
airport operations at the Sey-
chelles International Airport.

Discerning travelers, which 
includes our very own citi-
zens, are demanding more 
for their travel experience, 
which for all starts at our air-
port. Seychelles International 
Airport has the potential to 
deliver much, much more, 
and this MOU signifies that

ADAC believes in us and the 
growing opportunities in the 
Seychelles. This approach as 
well will confirm to all our air-
line partners who have been 
flying to Seychelles, or who 
have recently announced 
their intention to fly to Sey-
chelles, that something more 
is being done that will have 
the potential to positively 
compliment their efforts.  For 
our national carrier, Air Sey-
chelles, this provides them 
with the opportunity to grow 
their product and range 
of services even further.

Our discussion will focus 
on what can be delivered 
for Seychelles and what im-
provements can be further 
made so that our airport can 
be not only a step ahead, but 
leaps ahead of the competi-
tion for generations to come.”

ABU DHABI AIRPORTS 
SIGNS MEMORANDUM 
OF UNDERSTANDING 
FOR THE DEVELOPMENT 
OF SEYCHELLES 
INTERNATIONAL 
AIRPORT
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I am keeping in constant touch on climate change related development 
ever since I watched the   proceedings of COP21 conferencing, United 
Nation’s Conference for Climate Change. The agreement partially legally 
binding concluded to keep global warming within + 2 Degree C and put 
efforts to limit this to 1.5 degree C. The disruptions due global warming is 
now being manifested in different regions with extended impact globally. 

Experts are linking flood in Australia (Year 2010), heat waves & drought in 
Russia (Year 2011), flood in Thailand (Year 2011) and drought in USA (Year 
2012) rising global temperature. Heat waves in Russia accounted for losses 
up to USD 20 billion. The drought in USA impacted price rise of food 
commodities — with prices of some commodities going up by +10%. 
Thailand flood significantly impacted the hard-disk drive supply chain 
globally. 

These weather related disruptions bring immediate impact on global 
supply chain disconnecting source of supply and place of consumption 
leading to lapse of business continuity, rising commodity prices and 
inducing crisis situation in managing supply chain. The risks associated 
with rising sea level due temperature rise could negatively impact 
supply chains in oil & gas industry, agriculture (rice, maize and wheat) and 
mineral ore industry. Disrupted supply chain of rice, maize and wheat will 
further manifest compounded impact on food security.

The countries reported to be with the highest carbon foot print are China, 
United States, India and Russia—these countries need more decisive 
actions towards goals of green. The climate change conference also 
pledged to commit USD 100 billion a year in climate finance to 
developing countries. This should be considered an incentive to business 
world for boosting green economy—so with possible risks of supply chain 
disruption, there are new segments of business waiting to emerge. 

Some of simple actions recommended for individuals and organizations 
that support diminishing of carbon foot print are reduction of water 
wastage, electricity wastage and paper wastage. This has been reported 
that a warmer world by little exceeding 2 degree Centigrade could wipe 
out up to estimated 10% of GDP in addition to disrupting trade pattern 
and global supply chain. 

While researchers and scientists are currently looking at mapping how 4 
degree centigrade world will look like, I would wish to encourage all 
organizations how landscape of global supply chain will look like then. 
This must be emphasized that the goals of green and sustainability should 
be included with more attention in designing and managing supply chain 
in each industry verticals. The most positive aspect of this discussion 
is that there oil and gas industry is now becoming a catalyst to a larger 
energy sector and pledging additional fund to growth of this new sector. 
Here at SCLG we are putting together a roundtable team to continuously 
conduct research and recommend actions for supply chain and logistics 
industry. 
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